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Study Guide for “How Companies Learn Your Secrets”

Consider the following:

1. Were you surprised by the percentage of choices we make every day that are driven by habit rather than conscious decision-making?

2. As a consumer, are you comfortable with retailers taking advantage of your habits to increase sales?

3. Is it ethical to target customized advertising to a specific segment of customers? For example a demographic group, such as Latinos or college students?
a. If not, why not?
b. If yes, what is the justification for this targeting?

4. From this reading, you know that
“every major retailer, from grocery chains to investment banks to the U.S. Postal Service…can buy data about your ethnicity, job history, the magazines you read, if you’ve ever declared bankruptcy or got divorced, where you went to college, what kinds of topics you talk about online, whether you prefer certain brands of coffee or paper towels, your political leanings, reading habits, charitable giving and the number of cars you own.”
How do you feel about this type of information about you being bought and sold? If it doesn’t bother you, can you understand why it does bother some people?

5. If you were the vice-president of marketing, you would feel tremendous pressure to increase sales. Would you aggressively buy customer data and use the latest data analytics techniques to influence customers and prospective customers? How would you decide what is reasonable and ethical to do in order to drive sales and what is not?
